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Industry Sales — In $Billions

T°€7S I
L'07S I
8'S7S I
L 'v7S I
9'€7S I
6'C7S I
0'CZS I
S'17S I
S'07S I
Ay
<'STS I

v’ L1$ I

6'STS I

8'61S I
9'61S I
9'STS I

8'L1S I

6'9TS I

1°97S I

9'STS I

S'9TS I

0'9TS I

(44114
1¢0¢
0¢0¢
610¢
810¢
L10¢C
910¢
STO0¢
v10¢
€10¢
¢10¢
T110¢
0T0¢
600¢
800¢
L00¢
900¢
S00¢
¥00¢
€00¢
¢00¢
100¢
000¢

asicentral.com

EVERY STEP OF THE WAY™

Advertising
Specialty
Institute®

Falsr

asi/33020



Promo Industry Sales Revenue by Quarter
(Year Over Year)
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Top 40 Supbliers
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Q3 2022 sales vs. expectations at start quarter

3%

— Nearly 2/3rds of distributors
reported that their Q3 sales
exceeded their expectations
at the beginning of the
quarter while fewer one-in-
ten reported they were worse 28%
than expected.

B Much better than
expected

@ Somewhat better
than expected

O About as expected

O Somewhat worse
than expected

B Much worse than
expected
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Top Product Cateqgories by Percentage of Company Sales
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T-shirts have been the top promo product

category sold for eight years in a row. T-Shirts

15.7%

Drinkware

9.7%
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9.3%

5.3%  Wwearables (Non-Shirts)

4.3% Writing Instruments

Shirts — Other

3.4% Desk/Office/Business Accessories

3.2% Buttons/Badges/Ribbons/Stickers/Decals/Emblems/Lanyards
2.6% Hand Sanitizer/ Sanitizer Products
2.4% Blankets/Towels

0 Electronics/Computer-Related Products {(Non-USBs or Mobile Tech
— rRecognition Awards/ Trophies/Jewelry

- Calendars

— Health & Safety Products (Other Than Sanitizers)
— Housewares/Tools
— Books/Cards{Postcards/|Stationery/Giftwrap
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—PPE ~ Other -
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Top 5 Product Categories by Percentage of Company Sales

T-Shirts

15.7%

Drinkware

9.7%

Polos
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Top Markets by Percentage of Company Sales
d%

Elections/Political Events\\ Education bounced
Consumer Products back to claim the
top spot.
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Top Markets by Percentage of Company Sales
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Other Services Provided — By Year

Other Services Provided
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% Agree With Statement — Socially Responsible

| would prefer to purchase
products that are socially responsible

M Strongly agree  m Somewhat agree
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DISTRIBUTORS THAT PREFER TO PURCHASE PRODUCTS
THAT ARE ENVIRONMENTALLY FRIENDLY

80
70 —67% .
58% 57% 62 A’i
52%
$0-$100K $100K+to $250K+to  $IM+to $5M+ Total
$250K $1IM $5M

45%

THE PERCENTAGE OF SUPPLIERS WHO
SAY THAT DISTRIBUTOR CLIENTS
r Advertising ASKED FOR MORE ENVIRONMENTALLY

a&r

Specialty

Institute® FRIENDLY AND SOCIALLY RESPONSIBLE EVERY STEP OF THE WAY"

asi/33020 asicentral.com




Average Value of Orders — By Revenue
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LATE & NOT GREAT SCRAMBLE FOR THE
Compared to just a few years ago, orders are increasingly FINISH LINE

arriving late and with mistakes. This year, when distributors were
pressed to select their most difficult

| challenge, meeting client deadlines
2017 93% ranked second. Last year, it was sixth.

PERCENTAGE OF ON-TIME ORDERS FROM SUPPLIERS

- MEETING END-BUYER DEADLINES
2019 90% (TOP BUSINESS CHALLENGE AS CHOSEN

2020 86% BY DISTRIBUTORS)

2021 ‘ CERA 20

0 20 40 60 80 100 16%
15

PERCENTAGE OF ORDERS DELIVERED WITHOUT
ANY ERRORS FROM SUPPLIERS 10
5 4%
| 5 A
0 20 40 60 80 100 2021 2022
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Whether Lost an Order to a Supply Chain Issue

Whether Lost an Order to a Supply Chain Issue

¥ Advertising
g Specialty
Institute®

asi/33020 asicentral.com

EVERY STEP OF THE WAY™




AD IMPRESSIONS STUDY

2022 EDITION

Demonstrating the value and effectiveness
of promotional products to consumers

A PDF of this report (plus end-buyer-friendly, downloadable charts)
can be found at asicentral.com/study.
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CATEGORY SPOTLIGHT
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CATEGORY SPOTLICGHT | MASKS
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THE FUTURE OF
PROMO IS HERE.

ASI HAS LAUNGHED THE

FUTURE OF PROMO TECHNOLOGY.

DON'T MISS THE BIG ANNOUNGEMENT FROM ASI!
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